Annexe A

THE ENHANCED SINGAPORE AIRLINES’ IN-FLIGHT AMENITIES

Suites and First Class

SIA has partnered with SISLEY, the French luxury cosmetics maison known for its botanical
skincare expertise, make-up, and fragrance. The curated collection is designed to help
Suites and First Class customers feel refreshed, and to support their comfort and well-
being.

There are separate men’s and women'’s amenity Kits, featuring SISLEY’s orchid emblem
on the front and SIA’s logo at the back. The women’s Kit also incorporates elements of
the brand’s gingko leaf pattern. Selected products from SISLEY’s premium anti-aging
Sisleya and Sisleyjum ranges will feature in the women’s and men’s amenity Kits
respectively, and SIA is the only airline to offer customers products from both ranges.

The women’s kit will include Sisleya L'Intégral Anti-Age Cream, Sisleya L'Intégral Anti-Age
Eye And Lip Contour Cream, Sisleya Essential Skin Care Lotion, L'Eau Révée d'Eliya
fragrance, Black Rose Cream Mask, and Restorative Hand Cream.

The men’s Kit will include SISLEY's Sislejjum Anti-Age Mattifying Gel-Cream, L'Eau Révée
d’Alma fragrance, Ecological Compound, All Day All Year Essential Anti-Aging Protection,
Nutritive Lip Balm, and Restorative Hand Cream.

Suites and First Class customers can also enjoy SISLEY's Eau De Campagne fragrance, Eau
De Campagne Moisturising Body Lotion, and Floral Spray Mist in the lavatories, along
with dental Kits and mouthwash.

The comfort continues with newly developed 100% cotton sleeper suits for Suites and
First Class customers. Designed for greater breathability and comfort, the sleepwear comes
in dark grey and features a subtle print of SIA’s signature batik motif on the top’s placket
and side seams. They will be available in four sizes to provide a better fit. Customers will



also be able to enjoy new coral fleece slippers with improved padding for additional
cushioning, as well as eyeshades.

Customers visiting The Private Room and the First Class SilverKris Lounge at Singapore
Changi Airport Terminals 2 and 3 can enjoy the HAIR RITUEL BY SISLEY Fortifying
Densifying Shampoo and Restructuring Conditioner, and SISLEY’s Eau De Campagne Bath
and Shower Gel, Eau De Campagne fragrance, and Eau De Campagne Moisturising Body
Lotion.

Business Class

SIA is introducing sleeper suits for Business Class customers for the first time, with the navy
blue poly-cotton sleepwear extending an added level of comfort to more customers. They
feature a subtle tone-on-tone print of SIA’s signature batik motif below the inner collar of
the top, and on the inner lining of the trouser pockets.

Designed with a relaxed fit and available in two sizes, the sleeper suits provide a
comfortable alternative to daywear, offering customers greater comfort and ease of
movement on board the aircraft. Grey poly-cotton slippers complement the sleeper suits,
providing added cushioning as customers settle in and relax during their flight.

Business Class customers will receive a BYREDO amenity kit featuring items from the
Stockholm-founded brand, known for its distinctive approach to fragrance, beauty, and
design. These will be housed in a soft grey zip pouch featuring a stylised BYREDO logo on
the front and an embossed SIA logo at the back.

Each pouch will include BYREDO's signature Blanche Eau de Parfum, the first time that
SIA is including a fragrance spray in its Business Class amenity Kits, as well as a Blanche
hand cream and lip balm. SIA will be the first airline to offer BYREDO's Blanche range of
products. Selected from BYREDO's range of signature scents, Blanche blends delicate
floral notes with sandalwood and musk, creating a soft, fresh scent with a comforting
warmth. Eyeshades, socks, and a dental kit complete the offering.



BYREDO'’s Blanche body lotion and Vitamin E chamomile facial toner will be available
in Business Class lavatories for customers’ use.

Premium Economy Class and Economy Class

Premium Economy Class customers will receive a SIA-designed zip pouch with a hand
strap, made of recycled materials, featuring the Airline’s signature batik motif. The Kit
includes a white tea-scented lip balm from INK & WATER, the Australian personal-care
brand, that is exclusively available for SIA customers. Other travel essentials are included,
including eyeshades, socks, and a dental Kit.

Economy Class customers will receive a collectible drawstring pouch that includes the

Airline’s signature batik motif. It will contain a selection of travel essentials, including
eyeshades, socks, and a dental Kit, to provide added comfort throughout the flight.

Amenities for Children

Young travellers in Suites, First Class, and Business Class on flights above five hours can
receive the latest collectible Beary soft toy, which is larger, plusher, and softer to the touch.

Singapore Airlines also offers a range of amenities for young travellers aged 12 and below
to make their journeys more enjoyable. These are reqularly refreshed to keep the
experience engaging for young travellers and relevant for families.

Through its latest collaboration with Disney, SIA offers exclusive Pixar’s Toy Story-themed
amenities on all flights. The range includes age-appropriate items such as a bib for infants,
a drawstring bag for children aged three to six, and an activity notepad for older children
to keep them engaged during the flight.



